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Gulf of Mexico

Saving Lives at Both Ends of the Leash

By HeatHer Bennett eye

The Emerald Coast is 

home to numerous military 

bases and we are proud of  the 

service members who call our 

community home. We deeply 

appreciate these brave men 

and women who have chosen 

a path of  service and sacrifice. 

As we express our gratitude 

for their dedication, let’s not 

forget the challenges many 

veterans face. 

Statistics reveal that 11-

20% of  veterans who served 

in Operations Iraqi Freedom 

and Enduring Freedom suffer 

from PTSD, and around 12% 

of  Gulf  War veterans are af-

fected by the same condition. 

Mental health issues extend 

beyond PTSD with nearly 

30% of  veterans reporting 

symptoms of  depression and 

anxiety. Tragically, these chal-

lenges contribute to a high 

rate of  suicide among veter-

ans with 22 veterans taking 

their own lives each day. 

Healing Paws for Warriors, 

Inc. is a veteran-founded, vet-

eran-led 501(c)(3) in Fort Wal-

ton Beach that works to bring 

awareness to veteran suicide 

and reduce these statistics by 

rescuing and training service 

dogs to pair with combat vet-

erans faced with PTSD (Post 

Traumatic Stress Disorder), 

TBI (Traumatic Brain Inju-

ry) and MST (Military Sexu-

al Trauma) along Northwest 

Florida from Panama City to 

Pensacola. Through reducing 

the number of  dogs in shelters 

and empowering veterans, 

Healing Paws for Warriors is 

working to “help save lives at 

both ends of  the leash.”

Trainer Lisa Russell finds 

dogs from local shelters that 

have the potential to make 

great service dogs. The dogs 

undergo 12 weeks of  train-

ing. This training includes 

learning to pick up items like 

credit cards and keys, and the 

ability to stabilize someone 

who needs to stand. Once 

the dogs are trained, veterans 

are paired with a dog and the 

two of  them, as a team, un-

dergo 8-10 weeks of  training 

at their own pace. “It takes 

some time,” said volunteer 

and Interim Executive Di-

rector Dennis Krebs. “They 

have to get used to each other, 

they have to know each other, 

and how they act and react.” 

Sometimes initial pairings 

don’t work, and they’ll find 

the veteran another dog. “The 

big key for us is we’re trying to 

set veterans up for success.”

Studies have shown that 

veterans with service dogs 

reported a 22% higher re-

duction in PTSD symptoms 

compared to those without, 

The Miracle 

at Seacrest 

Beach

America Responds

By rick karle

It was June 8th, and the 15-year-

old looked up at her parents follow-

ing surgery.

A day earlier she had been rushed 

to Ascension Sacred Heart Hospital 

in Pensacola.

It was the day after the shark at-

tack.
“I made it,” the teenager whis-

pered.
America saved a life on June 7th, 

2024.
In fact, America saved the lives of  

three good folks who simply sought a 

fun day at the beach.

Lulu Gribbin, McRay Faust and 

Elisabeth Foley (who lost her hand 

in a separate attack four miles away) 

are alive today because of  our neigh-

bors who stepped up.

Hardworking, kind people who 

deserve a shout out—the same peo-

ple who took part in “The Miracle 

At Seacrest Beach.”

“I haven’t stopped thinking about 

it,” Matt Lidle told me days ago.
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Heroes Among Us

Meet Hometown Hero Chris Lambert

By Michelle RuschMan

Resilience. Communi-

ty. Forgiveness. These are 

three words that would de-

scribe what three-time Purple 

Heart recipient, Chris Lam-

bert, wants for fellow veter-

ans. His Purple Hearts were 

received during the Vietnam 

War when he began serving 

at 18 years old during the Tet 

Offensive in 1968. His experi-

ences have given him compas-

sion for those going through 

PTSD (Post-Traumatic Stress 

Disorder), even as he contin-

ues to move through his heal-

ing, and he’s also helped vet-

erans who have gone through 

MST (Military Sexual Trau-

ma). 
People join the military 

for different reasons. Among 

them, for the love of  their 

country, to have a chance to 

serve alongside friends, some 

are looking to find direction in 

a season where there is none, 

or they want to follow in the 

footsteps of  a family member 

who served in the military. For 

Chris, it was his father who 

was the greatest influence to 

volunteer. 
“My dad was playing foot-

ball for Oklahoma University 

when the war broke out in 

1941 and he went and joined 

up like everyone else did. He 

came home with really bad 

PTSD but back then it was 

called battle fatigue. He end-

ed up being an alcoholic and 

I joined because I just wanted 

to know he was proud of  me.” 

Just as Chris’ dad managed 

his PTSD from World War II 

with alcohol, so would Chris 

as he came back home from 

Vietnam and suffered the 

abuse of  a veteran whose ef-

forts were overlooked by the 

country he fought for. He 

Locals
get it!  A Message 

from the 

Supervisor 

of Elections
The election season is upon us; 

are you registered to vote? Primary 

Elections are coming up August 20.

Political Party Affiliation

When completing the Flori-

da Voter Registration Application 

Form, one of  the fields is Party Af-

filiation. In this field, you have sev-

eral options. You can choose from 

one of  the major political parties 

(Florida Democratic Party or Re-

publican Party of  Florida), one of  

the minor political parties, you can 

select no party affiliation (NPA), or 

you can leave the field blank.  If  you 

leave this field blank on the appli-

cation form, our office will register 

you with no party affiliation (NPA) 

by default. 

Registration & Party 

Change Deadline

You can update your voter regis-

tration record at any time. Howev-

er, the registration deadline for new 
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Jay Odom and the Freedom Tech Center: 
A Celebration of Patriotism and Progress

By “Doc Doug” Stauffer

In a grand display of  patri-
otism and community spirit, 
Jay Odom, a true local suc-
cess story, presided over the 
flag-raising ceremony at the 
Freedom Tech Center. This 
momentous event marked a 
significant milestone for Oka-
loosa County and Fort Wal-
ton Beach, bringing together 
community members, local 
officials and military person-
nel to celebrate the realization 
of  a transformative vision.

“We Fly as One”
The ceremony featured 

raising one of  Florida’s larg-
est American flags, measuring 
an impressive 105 feet by 70 
feet, on a towering 200-foot 
pole. The flag, visible from 
as far away as the Shalimar 
Bridge, symbolizes the unity 
and strength of  the communi-
ty under the motto, “We Fly 
as One.”

Jay Odom, known for his 
remarkable contributions to 
the area, including the de-
velopment of  Raider Village 

at Northwest Florida State 
College, expressed his deep 
love for his community, the 
Free State of  Florida, and the 
nation. His heartfelt speech 
resonated with the crowd, 
showcasing his unwavering 
patriotism and commitment 
to his hometown.

A Vision for the Future
The Freedom Tech Cen-

ter, master-planned by The 
Jay Odom Group under a 
long-term land lease with the 
U.S. Air Force, spans 50 acres 
and promises to transform 
the north side of  Fort Walton 
Beach into a bustling com-
merce center. This mixed-
use development will bring 
jobs, housing, hotels, meet-
ing spaces, restaurants, Class 
A office space, and a 4-acre 
recreational park to the local 
community.

The project includes 312 
luxury apartment homes, a 
leasing office, a pool, seven 

Your Vote 
Matters

The election season is upon us; 
are you registered to vote? Primary 
Elections are August 20.

Political Party Affiliation
When completing the Florida 

Voter Registration Application 
Form, one of  the fields is Party Af-
filiation. In this field, you have sev-
eral options. You can choose from 
one of  the major political parties 
(Florida Democratic Party or Re-
publican Party of  Florida), one of  
the minor political parties, you can 
select no party affiliation (NPA), 
or you can leave the field blank. 
If  you leave this field blank on the 
application form, you will be reg-
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Magnolia Grill
Equal parts museum and dining establishment, the walls of this 

1910 catalog house are covered with pieces of local history

STEAKS • SEAFOOD • ITALIAN

157 Brooks Street SE• Fort Walton Beach
(850) 302-0266 • magnoliagrillfwb.com

200 Eglin Pkwy NE • FWB, FL
850.226.7579 • ajsonthebayou.com 6:30pm-8:30pm

THURSDAYS

YOUR VOTE
continued on page 2

FREEDOM TECH
continued on page 24

Locals
get it!

Locals
get it!Locals
get it!

FORT WALTON BEACH  -  OKALOOSA ISLAND  -  OCEAN CITY  -  SHALIMAR  -  CINCO BAYOU

PRSRT STD
ECRWSS - EDDM U.S. POSTAGE PAIDSanta Rosa Beach, FLPERMIT NO. #11

Postal Customer Local

 DUNE ALLEN | SANTA ROSA BEACH | BLUE MOUNTAIN | GRAYTON BEACH | WATERCOLOR | SEASIDE | SEAGROVE | WATERSOUND | ALYS BEACH | SEACREST | ROSEMARY BEACH | INLET BEACH

JULY 2024VOL. 9. NO. 1

Locals
get it!

 A Message 
from the Walton County Supervisor of Elections

The election season is upon us; are 
you registered to vote? Primary Elec-tions are coming up August 20.

Political Party AffiliationWhen completing the Florida 
Voter Registration Application Form, 
one of  the fields is Party Affiliation. 
In this field, you have several options. 
You can choose from one of  the ma-jor political parties (Florida Demo-cratic Party or Republican Party of  

Florida), one of  the minor political 
parties, you can select no party affili-ation (NPA), or you can leave the field 

blank.  If  you leave this field blank on 
the application form, our office will 
register you with no party affiliation 
(NPA) by default. 

Registration & Party Change DeadlineYou can update your voter regis-tration record at any time, however, 
the registration deadline for new reg-

The St. Joe Company Announces 
Plans for The Longleaf Art Park at The 

Watersound Origins Community

The St. Joe Company (NYSE: JOE) (“St. Joe”) an-nounced plans by the Berkow-itz Contemporary Foun-dation, an arts-supporting non-profit organization, for the Longleaf  Art Park in the Watersound Origins commu-nity. The park, which is cur-rently under development off Origins Parkway, is planned for 15.5 acres and will be open to the public once complete. 

Day-to-day operations will be managed by the Cultural Arts Alliance of  Walton County.The planned park will be anchored by the Passage of  Time Pavilion, which will house the late artist Richard Serra’s iconic work Passage of  Time. The 217-foot long 540,000-pound sculpture constructed in the artist’s pre-ferred medium features two two-inch thick weathering 

steel plates measuring 13.5 feet in height displayed in a meandering parallel arrange-ment.
The planned Longleaf  Art Park and the Passage of  Time Pavilion have been designed by OLI Architecture in col-laboration with Richard Ser-ra. In order to create a des-tination that blends with its existing natural environment, emphasis has been placed 

on keeping all construction disturbances on the site to a minimum.
In addition to the Passage of  Time Pavilion, the park will feature amenities includ-ing an outdoor event space that will host future program-ming opportunities. Mean-dering paths and boardwalks 

INSURED - STATE CERTIFIED CGC 058995 MRSR2471

Insurance Restoration SpecialistInsurance – Umpire/Appraiser

850.865.7798bobbyj30a@gmail.comwww.bobbyj30a.com

237 Wood Beach Dr. Seagrove, FL 32459 

• 3 Bed/4 Baths
• 3,195 SF

• Private Pool• Carriage House• +/-2,640’ of Open Beach with Deeded Access $2,450,000
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THE WORLD’S LUCKIEST FISHING VILLAGE

Sands of Time: The Big 4-0 Story

By Tamara L. young, PhD, 

PuBLic informaTion Direc-

Tor for The WorLD’s Lucki-

esT fishing ViLLageIt’s a fish tail [tale] as old 

as time, and it contains all the 

basic bones of  a solid story: 

setting, characters, conflict 

and climax. The setting is 7.5 

square miles of  living space, 

parks and land. It’s 8.2 if  you 

want to add in the bayous 

and Harbor with views of  

green and blue ombres. The 

characters abound; just check 

out one of  the more raucous 

City Council meetings for 

confirmation. The conflict 

centers around a small, pris-

tine area being outpaced and 

overcrowded with a growing 

influx of  people and devel-

opment. The theme, the un-

derlying message, is one of  

unity. It’s of  a City that came 

together to cast a vote that let 

it control its own narrative by 

having the ability to govern it-

self. The climax of  the story 

up until now will be the City 

of  Destin’s birthday party tak-

ing place on August 10th from 

about 6-8:45 p.m. at Harbor-

Walk Village. You’re invited.

The Incorporated 
ChapterIt was 40 years ago that res-

idents came together to cast a 

vote that would alter Destin’s 

collective culture. There had 

been mounting pressure for 

incorporation with the ev-

er-increasing awareness that 

more development and more 

tourism would require even 

more localized control. “We 

knew we were at a cross-

roads,” a resident is quoted as 

saying in archives. “Either we 

shape our future, or we let it 

shape us without our say.”
Incorporation in 1984 al-

lowed Destin to continue to 

create its own chapters. The 

ability to govern itself  meant 

the ability to cultivate a story 

complete with zoning laws, 

environmental protection of  

parks and marine habitats, 

and infrastructure that admit-

tedly still battles the dichoto-

my of  14,000 residents and 

millions of  visitors.The Falling in Love ChapterWe each are part of  Des-

tin’s story, whether we are part 

of  the founding fathers or 

only more recently discovered 

it. Maybe your story includes 

the memory of  a long-ago 

circular hotel that felt more 

magical than any Ritz Carl-

ton; the big fish that took an 

Mary Mary AnneAnne Windes
 Windes

CCIM, CRB, CRS, GRI, RRS, e-PRO.
www.Destin-Real-Estate.com   |  210A Harbor Blvd.  |  850.837.2211

Experience You Can Trust  • � e Locals’ Real Estate Pro

Your Vote Matters

The election season is upon us; 

are you registered to vote? Primary 

Elections are August 20.Political Party Affiliation
When completing the Florida 

Voter Registration Application 

Form, one of  the fields is Party Af-

filiation. In this field, you have sev-

eral options. You can choose from 

AUGUST 2024VOL. 7, NO. 1

PRSRT STDECRWSS - EDDM 
U.S. POSTAGE PAID

Santa Rosa Beach, FL
PERMIT NO. #11Postal Customer Local

Breakfast | Lunch | Espresso985 Highway 98, Destin(850) 424 6777 | CafeDestin.com
See coupon pg. 47.

YEAR ROUND DEEP SEA FISHING

Individual Tickets or Private Charters Available

$95 per Person for a 6-Hour Trip • Multiple Voyage Selections

FAST • CLEAN • AIR CONDITIONED • RESTROOMS

Book online at www.DestinPartyBoatFishing.com

or Call Us at (850) 837-5088 | (888) 837-5088 

YOUR VOTE MATTERScontinued on page 14

BIG 4-0continued on page 3

DESTIN Celebrating
ANNIVERSARY

6 YEAR!



	 SoWal Life (east) 13,500 Homes and Businesses in Santa Rosa Beach,  
30A and Inlet Beach (32459 and 32461)

	 Destin Life 12,000 Homes and Businesses in the City of Destin including 
	 Kelly Plantation, Crystal Beach, Regatta Bay, Emerald Bay,
	 Destiny East (32541)

	 PCB Life 11,500 Homes and Businesses in Panama City Beach 
	 (32413, 32407 and 32408)

	 Bay Life (east) 11,000 Homes and Businesses in the communities of 
	 Hammock Bay and Bluewater Bay (32439 and 32578)

	 Bay Life (west) 10,000 Homes and Businesses in Niceville and Valparaiso 
	 (32580 and  32578)

	 SoWal Life (west) 8,000 Homes and Businesses in Miramar Beach,  
Seascape and Sandestin (32550)

	 FWB Life 13,000 Homes and Businesses in Fort Walton Beach (32547, 
	 32548 and 32549)

The Area’s Only Community Newspapers Serving 
South Walton, Miramar Beach, Destin, Panama City Beach, 

Fort Walton Beach, Bluewater Bay & Hammock Bay, 
Niceville & Valparaiso

Life Media family of newspapers delivers your advertising message via the 
U.S. Post Office every month!

Special Rates Include:
Six months: Discounted 10% per month with credit card or ACH payment

Twelve months: Discounted 15% per month with credit card or ACH payment
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get it!FAMILY OF LOCAL NEWSPAPERS
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Life Media Targeted Digital 
and Mobile Advertising Campaigns

Objectives:
•	Increase awareness to a targeted local and regional 

audience.
•	Drive traffic and new users to your website from high 

value audiences.
•	Promote interest and increase sales for your business.

Targeted Digital Campaign Channels:
•	Promote your business through Geo-Fencing campaigns, Site 

Retargeting, Keyword Targeting, Contextual Targeting, Video and 
Digital Display Advertising to high-value prospects in NW Florida 
and regional markets that meet the demographic, geographic and 
behavioral criteria of your business.

Co-Promotional Channels through Life Media Brand:
•	Anchored sponsorship ads on all News websites, Facebook and 

Instagram pages owned by Life Media including Destin Life, Bay Life, FWB Life, 
SoWal Life and PCB Life.

•	Targeted email blasts and targeted digital newsletters published through Life Media. 

Monthly Investment Options:
r Option 1: 
225,000 targeted digital / mobile ads, $2,475
Co-Promotional digital channels, $500
Total per month $2,975

r Option 2: 
150,000 targeted digital / mobile ads, $1,800
Co-Promotional digital channels, $500
Total per month $2,300

r Option 3: 
75,000 targeted digital / mobile ads, $975
Co-Promotional digital channels, $500
Total per month $1,475

Contact Scott for more information or to schedule a free consultation.
(850) 688-9886 or email Scott@LifeMediaGrp.com

SouthWalton.Life MyDestinLife.com

BAY
MyBayLifeNWFL.com

PCB
MyPCBLife.com MyFWBLife.com

Digital Agreement:
Option: __________
r 3 Months

r 6 Months
(10% discount)

r 12 Months
(15% discount)

Start Date: ___________________________

Digital ads provided by:
r Advertiser       r Life Media

Monthly Total: $________________________

________________________________________
Signature



FOR ADVERTISING OR INFORMATION:
Destin Life, Bay Life & FWB Life - 850.688.9886, Scott@LifeMediaGrp.com
SoWal Life - Dave White 850.399.0228, Sales@SouthWalton.Life 
	         Ray Cyr 850.797.3546
PCB Life - 804.307.8780, JackSmith12328@comcast.net

Ad design at no charge. Please submit logos, ad copy and artwork.
All ads, contracts and payments must be in by deadline date.

Account Manager Signature ________________________________________________

Advertising Agreement
Date_______________________

Advertiser_____________________________________________________________________________

Contact Name_____________________________________________________________________________

Address__________________________________________________________________________________

City, State, Zip Code________________________________________________Phone___________________

Web:_______________________________________ Email:_______________________________________

Signature:________________________________________________________________________________

Comments:_______________________________________________________________________________

STANDARD RATE
Size (width x height)
Two Column Sizes
4x2........................................... $96
4x3......................................... $144
4x4......................................... $192
4X5........................................ $240
4X6........................................ $288
4x7......................................... $336
Three Column Sizes
6x3......................................... $216
6x4......................................... $288
6x5 (1/4 page)....................... $360
6x6......................................... $432

STANDARD RATE
Size (width x height)
Four Column Sizes
8x4......................................... $384
8x5......................................... $480
8x6......................................... $576
Five Column Sizes
10x2....................................... $240
10x3....................................... $360
10x4....................................... $480
10x5....................................... $600
10x6 (1/2 page)..................... $720
10x12 - Full Page................ $1440

Other Sizes Available
4x2 available only on contract agreement.

TERMS
r ACH            Email:___________________________ Phone:_____________

r Credit Card #______________________________________________

Exp. Date_______________ Sec. Code_____________ Billing Zip__________________

*Agreement auto-renews unless otherwise indicated by advertiser.

r SoWal Life - Santa Rosa Beach

r SoWal Life - Miramar Beach

r Destin Life
r FWB Life
r PCB Life
r Bay Life - Hammock Bay/Bluewater Bay

r Bay Life - Niceville/Valparaiso

Ad Size___________________

Issue Date_________________

Monthly Standard Rate 
Per Issue:	 $__________

# of Editions: 	      ___________

r 3 Months	 $__________

r 6 Months	 $__________
(10% Discount)

r 12 Months	 $__________
(15% Discount)

Multiple Edition 
Discount	 $__________

DISCOUNTED
TOTAL	 $__________

Deposit Paid	 $__________

TOTAL DUE
PER MONTH	 $__________

SouthWalton.Life MyDestinLife.com

BAY
MyBayLifeNWFL.com

PCB
MyPCBLife.com MyFWBLife.com


